KOAOHKA TAABHOIO PEAAKTOPA

AKTUBHbIN TYPU3M
KAK COBPEMEHHOE
HAMPABNEHUE
TYPUHOYCTPUU

MHozoysaxcaemble Yyumamernu, Kosneau!

B KOHTeKcTe nposo3rnawéHHoro [leHac-
cambneeit OOH TekyLero roga « MexxayHapoga-
HbIM rO4,0M YCTOMYMBOrO TypM3Ma B MHTEpPECaX
PasBUTUSA» Mbl UMEEM MPEKPACHYIO BO3MOXK-
HOCTb paccMOTPeTb BCE MHOroobpasue dopm u
napameTpoB yCTOMYMBOCTU B oTpacan. OgHoM
13 Taknx popm, 6e3 COMHEHUS, MOXKHO CYMTaTb
AKTUBHbIV Typu3Mm. Besb f,aBHO M3BECTHA UCTU-
Ha, YTO ABUXKEHUE — 3TO XKU3Hb!

Poccna MmeeT yHUKanbHbIMA ONbIT pa3Bu-
TMA TYpU3Ma KaK BMAa CnopTa. To TOT peaKuii
C/ly4al, Korga Typu3mM B KOHTEKCTE JIMYHOCTU
TypWCTa BbICTYNAEeT He TO/IbKO B KavecTse cohe-
pbl NoTpebneHus ycayr, Ho 1 chepbl UX Npeso-
cTaBneHuns. Begb nwoan, npodeccmoHanbHO
3aHMMatoLMECH CNOPTUBHBIM TYPU3MOM — 3TO
MOLLHbIN KaApOBbI pe3epBs cnacatenen B npm-
poaHon cpeae. MPUHATO CYMTaTb CMOPTUBHbIN
TYpM3M ewé n cambim BIOAKETHbIM B CpaBHe-
HUW C APYIMMM BUAAMU U GOPMAMMN TYPU3MA,
4YTO 0COBEHHO NpPWB/IEKATENbHO AN MOOAE-
M (B T.U. Takne ero GopmaTbl, KaK BIKNIKUHT,
BOJIOHTYPU3M U Ap.).

Ho B cOBpeMeHHbIX YyCN0BUAX NPOUCXOAUT
6YpHBIN POCT BUAOB aKTUBHOTO Typu3ma, OC-
HOBaHHbIX Ha MCMNOAb30BaHUN COBPEMEHHbIX
CPEeACTB NEPEdBUNKEHUA U CHaAPAXKEHWUSA, YTO
[enaeT OTKPbITbIMU AaxKe 0ObIYHbIM TYPUCTaMm
Te PervoHbl, O PasBUTUKN TYPU3MA B KOTOPbIX
paHee He 6blI0 M peyn — BbICOKOTOpPHbIE, ap-
KTMYECKMe, NyCTbiHHbIe, 6ONOTUCTbIE U Ap.

PocCT nonynspHOCTM KaK akTUBHOIO Typw3-
Ma, Tak U GOpPM aKTUBHOIO OTAbIXa, KOTOPbIM
NPUBEpP}KEHa NPENMYLLECTBEHHO MOJIOAEKHAA
cpefa, 3aKknaablBaeT MOWHbIA GyHAAMEHT ANA
[JanbHelLero pasBuTUA TypM3Ma Kak OTpaciu
W UHAYCTPUM yCNyr. Besib yBreueHMe akTUBHbIM
TYPM3MOM B MOIOA0CTU GOPMUPYET IMHHOCTD,
KOTOpas MpuBbIKaeT MyTewecTBoBaTb M UCMbI-
TbIBaeT B 3TOM YCTOMYMBYO HEOb6X0AMMOCTb. C
BO3PACTOM Y€/I0BEK YaLle BCEro HauMHaeT UC-

EDITORS NOTE

ACTIVE TOURISM
AS A MODERN TREND
OF TOURISM INDUSTRY

Distinguished readers & colleagues!

The United Nations (UN) has declared
2017 as the International Year of Sustainable
Tourism for Development. In this context we
have an excellent opportunity to examine the
diversity of forms and parameters of sustain-
ability in the industry. Active tourism is no
doubt one of them. After all, it’s a well known
truth that life is movement!

Russia has a unique experience in the
tourism development as a sport. This is the
rare case when tourism in the context of a
tourist’s personality is not only a sphere of
consumption of services, but also the sphere
of their provision. Nonetheless, people pro-
fessionally engaged in sports tourism is a
powerful reserve of rescuers in the natural
environment. Sports tourism is generally un-
derstood to be the cheapest as compared to
other types and forms of tourism. This makes
different types of sports tourism especially at-
tractive for young people, such as backpack-
ing, volunteering tourism, etc.

But in modern conditions there is a rapid
growth of active tourism based on the use of
modern means of transportation and equip-
ment. This opens even for ordinary tourists
inaccessible regions, where it was absolutely
impossible to develop tourism formerly —
highlands, arctic, desert, marshy and others.

The growth of the popularity of both ac-
tive tourism and active recreation, which is
mostly youth-friendly, lays a powerful founda-
tion for the further tourism development as
an branch and the service industry. After all,
the enthusiasm for active tourism in at young
ages forms a person who is accustomed to
travel and experiences a stable need in this.
With aging, a person often begins to feel
the need for more comfortable conditions
for rest, he needs better service. This is how
homo touristicus is formed — a man of a new



NbITbIBaTb NOTPEOHOCTL B 601ee KOMPOPTHbIX
ycnoBusAx oTabixa, emy TpebyeTtca bonee Ka-
YyecTBeHHbIN cepsuc. Tak popmupyetca homo
touristicus — 4enoBeK HOBOroO TUMa, CTPems-
WMIMCA K NO3HAHMIO MMpPA Yepe3 COHCTBEHHbIe
JINYHbIE OLLYLLEHWUA, UCMbITbIBAEMbIE B MeCTe
nyTewecTtsus. OTclo4a IOTUYEH BbIBOL O TOM,
YTO AKTUBHbINA TypU3M — 3TO OCHOBa, dyHAa-
MEHT TypPUHAYCTPUK, 6e3 KOTOpOoK y oTpaciu
MOMKET U He BbITb ACHbIX M YETKMX MNEePCNeKTUB.
MosToMy CTONb BaXKHO MOALEPKMBATL M BCA-
Yecku pas3BMBaTb GOPMbl aKTUBHOIO TypM3ma.
CTOUT NOMHWUTb U O TOM, YTO MONOAEKHbIN aK-
TUBHbIK Typu3m B abcontoTHOM BonbluMHCTBE
C/ly4aeB OCYLLECTB/AETCA HAa TEPPUTOPUN CBOEN
POAHOM CTpaHbl, @ 3To — H6a3a ans GopmmpoBsa-
HUA YCTOMYMBOMN «MepBOW NO6BM» — MATPUO-
TU3Ma, YMEHUA BUAETb JlyyLLEe U NPeKpacHoe B
cBOEW COOBCTBEHHOM CTpaHe, POAMHOLIEHTPU3-
Ma MbIWIEHNA. ITO AUCKYCCUOHHOE YTBEpIK-
JeHne ewé oXKuaaeT CBOEro npaKTU4ecKoro
NOATBEPNKAEHWUA, HO YTO-TO OAET OCHOBaHUA
CYMTaTb €ro aKCMOMATUYHBIM.

EcTecTBEHHO, aKTUBHbIN TYpU3M He orpa-
HUYMBAETCA /MWL MOJIOAEKHOW ayauTOpuen,
€My 4acTo OTZAOT NPeANoYTEHNE U MYKUMHbI
Pas/IMYHbIX BO3PACTHbIX KaTeropuii, a B no-
cnegHee BpemMs OH CTan BOCTPebOoBaH U B XKeH-
CKOW cpefie cpefHero W crapluero BospacTta.
ITOT PeHOMEH HAANEKMUT AeTaNbHO U3YYUTb U
MOHATb MOTUBALLMIO, KOTOPAA ABUMKET CaMbIMU
PasHbIMU NOAbMW ANA 3aHATUA AKTUBHbBIMU
BMAAMM TypM3mMa. ITO NO3BOAUT NepPCcoOHNDU-
UMPOBaTb NPeAJ/IoKEHUA HA TYPUCTCKOM PblH-
Ke, BblfiBUTb HAKTOPbl CNpOCa U NPeasioxuTb
NPUHLMNNANABHO HOBbLIW, COOTBETCTBYHOLLMIA
OXWAAHUAM K/IMEHTa, CEePBUC B CErMEHTE akK-
TUBHOTO OTAbIXa U Typusma. B Tekylem Bbiny-
CKe KypHasia npeacTaB/ieHbl CTaTbM, Aatolime
WHTEPECHbIW PErnoHasbHbI Cpes3 onbiTa pas-
BMTUA HEKOTOPbIX BUAOB aKTUBHOIO Typusama B
Poccum, pacKkpbIBalOT 40 CMX MOP OCTalOLLMIACA
OCHOBATE/IbHO He U3yYeHHbIM PECYPCHbIN Mo-
TeHUMan n Gopmbl OpraHM3aLmMm 3TOro Hanpas-
NeHnA TypuM3ma B Halwel cTpaHe. Hageemcs,
YTO B Ja/IbHEMLIMX BbIMYCKAaX HalM aBTOpPbI
NPOAOKAT AENUTLCA C HAMW OMbITOM Pa3BU-
TUA aKTMBHOIO TypM3ma B pernoHax Poccuun u
APYrux cTpaH mupa.

InaeHobili pedakmop
npogp. O.E. AgpaHacwes

type, striving to cognize the world through
his own personal feelings experienced in the
place of travel. This allows us to make the log-
ical conclusion that active tourism is the foun-
dation without which the industry may not
have clear and distinct prospects. Therefore,
itis important to support and actively develop
active tourism. It should also be recalled that
youthful active tourism in the vast majority of
cases is carried out on the territory of moth-
erland. In turn, this is the basis for forming a
stable “first love” — patriotism, the ability to
see the best and beautiful in the home coun-
try and to be focused on native land. This
discussion statement still awaits its practical
confirmation, but something gives grounds to
consider it axiomatic.

Naturally, active tourism is not destined
only for youth audiences. It is often preferred
by men of different ages, and recently it has
become popular in the middle and older
women’s environment. This phenomenon
should be studied in detail and the motivation
driving a variety of people to engage in active
forms of tourism should be understood. This
will make it possible to personify the offers
on the tourism market, to identify the de-
mand factors and propose a completely new
service, corresponding to the client’s expec-
tations, in the segment of active leisure and
tourism. The current issue of the journal pres-
ents articles providing an interesting regional
cross-section of the experience of the some
types of active tourism development in Rus-
sia. They reveal resource potential and forms
of organizing this tourism direction in our
country that have not been thoroughly stud-
ied. We hope that in future issues our authors
will continue to share with us the experience
of developing active tourism in the regions of
Russia and other countries of the world.

Editor-in-chief
Prof. Oleg E. Afanasiev



